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Your attitude, 
not your aptitude 

will determine your
altitude.

 
- Zig Ziglar
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This award-winning makeup artist from Okahao is entirely self-taught. She
grasped the opportunities offered by social media to pursue her love of beauty
and fashion and turn it into a successful business. Taimi Nuunyango’s story is
an inspiring example of how it can pay to follow your passion. 
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It all started for Taimi in 2018, when she
first came to Windhoek to begin her
studies at the University of Namibia.
Suddenly surrounded by hundreds of
fellow students with a myriad of different
styles, Taimi was inspired to create her
own unique look. She began the way many
young people do, experimenting with her
sister’s makeup. Soon she was extending
her creativity beyond the norm, mixing
different lipstick shades to suit the
subtleties of her own complexion. Her
desire to learn increased until she found
herself spending hours watching makeup
tutorials on YouTube and practicing what
she learned. 

A few words of encouragement from an
admiring friend was all it took to set Taimi
on the path to perfect her skills and
develop her own brand. Before she knew
it, she had landed her first big gig as
makeup artist on the set of ‘Don’t Kiss and
Tell’, a local film. This job required her to
create special effects, and she only had a
day to come up with ideas. Undaunted,
Taimi rose to the challenge, impressing the
director with her work. This experience
spurred her on again to extend her skills in
different types of makeup application and
to officially launch her business. 

Taimi lives by the motto ‘first impressions
are lasting impressions’, so she has made it
a priority to always look good and ensure
that her physical appearance matches her
personality. By providing makeup services
for her clients, she is able to positively
influence others and help them to be “the
best version of themselves”. 

The pandemic affected Taimi’s business
drastically, and the strict restrictions at the
beginning of lockdown forced her to
refund a number of large events like
weddings, that had been booked prior to
the crisis. Taimi responded by getting out
of her comfort zone to seek out new
market opportunities and new channels to
interact with customers. She had to take
stock of the situation and become flexible
to accommodate the change. 

Taimi’s approach to surviving the
pandemic makes a handy checklist for
other entrepreneurs, that are equally
applicable in good times as well as bad:
    •Take stock
    •Be flexible and accommodate change
    •Reinvent yourself (be creative!) 
    •Be strategic when planning
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“EMPOWERING AND SUPPORTING
ENTREPRENEURS, AND WITNESSING THEIR

SUCCESSES WHEN THEY IMPLEMENT WHAT THEY
HAVE LEARNED, GIVES ME THE ULTIMATE JOY.”

 
P A G E  S E V E N



A D E L  O O S T H U I Z E N :
F U T U R E  F E M A L E S

Ambassador for Future Females Namibia
and founder of Dynamic Female
Entrepreneurship Namibia, Adel
Oosthuizen spoke to us about how she has
adapted her business to survive the Covid-
19 crisis.

Adel has been a businesswoman for the
past 22 years. She describes herself as “a
wife, mother, and grandmother of two
beautiful granddaughters, who are the
love of my life” and credits her “amazing
husband” for supporting her every step of
the way on her entrepreneurial journey. 

Adel has made it her business to pay this
support forward. Not only has she built
several successful businesses, she has also
worked hard to empower other
entrepreneurs, witnessing “amazing
successes” in the process. “Empowering
and supporting entrepreneurs, and
witnessing their successes when they
implement what they have learned, gives
me the ultimate joy.”

Adel is keenly aware that entrepreneurship
can be a very lonely journey, and that the
support and resources that exist in
Namibia are not readily available to
everyone. She hopes that by sharing her
own losses as well as wins, she will inspire
other entrepreneurs in the country. 

In 2019, Adel joined Future Females, a
global movement that supports female
entrepreneurs. The first monthly events
attracted 34 people, but by the time Covid
struck, this number had grown to 150
people per session.

Although the focus of Future Females is on
women’s empowerment, Adel is at pains to
emphasize that the organization is not
‘anti-men’ and aims to support the entire
community. At the end of 2020, Adel joined
a mastermind programme that enabled
her to build her own online training
courses. This was a perfect opportunity to
share the knowledge and experience she
has accumulated over the years. Aptly, she
launched this business in Women’s Month,
March 2021.

With the onset of the pandemic, Adel had
to quickly adapt and was aided in this by
the excellent online resources she was
able to access. According to Adel, the key
to sustainable success in any business is
adaptability. In her case, this has meant
increasing marketing efforts during the
pandemic and staying in touch with her
community through newsletters and social
media groups. She also took her monthly
events online. This enabled her to reach
even more people throughout Namibia,
with her webinars attracting up to 70
participants countrywide. 

Adel believes that entrepreneurs are the
backbone of a country’s economy. “They
have the creativity and ability to turn
amazing ideas into realities that are not
always possible within the structure of
large, or even small companies.” 

If you are interested in joining one of Adel’s
webinar’s, please click on the link below:
https://event.webinarjam.com/register/7/x
4k87tp
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 B R A N D F O N T E I N  
Graduation Day has arrived, the cape, hat,
and sash went to the dry cleaners the
previous week, and the latest Mercedez
Benz – AMG was arranged for the ride to
Safari Hotel. Eben Haihambo obtained his
Law degree but he doesn’t want to
practice. The realization dawned on him
in his 3rd-year and the sentiment remains
the same – he doesn’t see a career in his
future. Thankfully, he had a plan. 

Eben Haihambo who was born and bred in
Namibia was never business-oriented. He
never daydreamed about a business
venture in History class in high school. On
the contrary, he has always been studious,
one who has always and still loves to learn.
As a 3rd-year law student at the University
of Namibia, he filled his time with online
business courses. His goal was to gather as
much information he could to prepare to
start his own business. Immediately after
graduating, he started his business,
Brandfontein Digital. 

Thankfully, opening his business is not the
happy ending in his story. As a matter of
fact, it was then that trouble began. Like
other entrepreneurs in Namibia, he
struggled with start-up capital and building
his client base. At times he had to practice
law and took on fixed jobs to fuel his
business. The biggest challenge he faced
was to maintain self-discipline and hold his
head high. S the saying goes, what doesn’t
kill makes you stronger. Consequently,
Haihambo can vouch that each hurdle has
made him appreciate being an
entrepreneur and his business more. 

“The challenges of running your own
business can be overwhelming, so
personal motivation is a priority for me.”
 
There is a consistent theme in all his
business ventures: social
entrepreneurship. He sees making an
impact in communities as the greatest
motivation for his current ventures and all
those that never took off. As an
entrepreneur, he was well aware of the
possibility of failure, at times, recurring
failure. So, he sought a drive greater than
self-gratification. After experiencing a great
hunger for growth in himself in his 3rd
year of university, he channeled that same
energy into all he does as an entrepreneur. 

As a result, Haihambo revised his business
strategy to meet that goal. When Covid-19
began weighing on businesses in 2020, he
decided to focus on SMEs by making his
services more affordable and by offering
payment plans which were more flexible.
Like other businesses he also had to
downscale, rely on minimal resources, and
cut overheads. Without a doubt, the brunt
Covid-19 had on his business awarded him
with lessons that can only be learned
through experience. 

P A G E  T E N

“Making a change. It’s
about seeing growth
and development in 

my community.”
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As a result, Haihambo revised his business strategy to meet that goal. When Covid-19
began weighing on businesses in 2020, he decided to focus on SMEs by making his
services more affordable and by offering payment plans which were more flexible. Like
other businesses he also had to downscale, rely on minimal resources, and cut overheads.
Without a doubt, the brunt Covid-19 had on his business awarded him with lessons that
can only be learned through experience. 

The time he invested during his university days to take business courses, to prepare, to ask
questions, to do market research, and to analyze each possible risk, served as a cushion he
could land on during the pandemic. It is proof that starting a business takes more than
having a cool idea and hoping it will work.

P A G E  E L E V E N
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That is what Tewis Burger did and as the
saying goes, he reaped what he sowed.
Fortis through its Principal Consultant now
has 28 000 + followers on LinkedIn, 104
000+ members on Vacancy Hub Namibia
and 21 000 + followers on Facebook and a
client base that keeps growing. According
to WeAreSocial, there are 800 000 active
social media users in Namibia and 700 000
Facebook users in total – meaning Fortis
17,8% of the “Facebook cake” in the
Namibian context. 

That’s impressive.
 
Burger’s story started in 1974 in Namibia.
He has fond memories of living with his
family in Windhoek during his childhood
and early teen years. His upbringing not
only propelled him to be hungry for
excellence and success but also to work
hard, very hard. After living in Namibia, his
family decided to relocate to South Africa.
There, he decided to complete courses in
Human Resources and it set him on a fixed
course for life while working at his first job
at the Correctional Services. Although he
was a warden and has experience working
with inmates, he focused on growing as an
HR professional within the prison service. 

Armed with the skills he acquired by using
PERSAL (payroll system used in South
African prison services), he moved back to
Namibia to work at one of the major banks
in 1996. Shortly after that, he took the lead
in the opening of the Softline VIP Payroll
office in Namibia. 

Not only was it the first office on the plains
of our desert but the Softline VIP payroll
company ranked #1 in SADC at the time
and in the southern hemisphere as a
Payroll and HR Systems Company. 

After four years of arduous work, Burger
decided to leave the company. Although
the experience was bittersweet it opened
an unexpected door. He remembers
fondly how the clients he worked with
while still at Softline VIP Payroll would
contact him for assistance. Although it was
a pleasure to help them where he could,
he realized there was a need he could fill
by starting his business with a partner
being NetFin Asset Finance to assist clients
with the valuable experience obtained
while working in the finance sector of the
bank. This Journey directly relayed into the
forming of Fortis Business Consulting a
company owned solely by Mr. Burger. 

Fortis is a Latin word that means strong,
powerful, and firm. Interestingly enough,
Burger remembered the word from the
Latin lessons he took in high school. Those
lessons not only helped him give his
business a robust personality but also to
understand a few words and phrases in
languages like Portuguese and Italian. In
addition, choosing a name for his business
that means strong motivated him to push
through barriers. Burger explains that the
biggest challenge he faced when he
started Fortis was penetrating the market. 

P A G E  T H I R T E E N  
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“It was not common for businesses to
hire consultants at the time but I was
lucky to have clients who knew me and
the quality of my work. Having strong
referrals set me apart.”
 
Burger took advantage of the challenges.
The barriers most entrepreneurs face like
low cash flow were opportunities for him
to run Fortis differently. He made an effort
to expand his knowledge. 

Although his expertise is in Human
Resource Management and Financing
related, he applied himself to Marketing,
Research, and even web hosting. The goal
was to have a hands-on attitude with every
client he got, as he often works with
sensitive information and intellectual
property. 

Fortis has many unique selling points,
however, the most common point is the
fact that Burger listens to his clients. He
does not charge for the first consultation
so that he can have time to uncover what
the client really needs. He says, “Most
clients are not sure what they really need.
If I charged them for the first consultation,
they would be cognizant of the time and
try to rush the appointment.” Burger is
most happy when he can help clients; he
told of times when he met a client and
found out that he did not offer the services
they needed but was able to advise them
on what they could do next and provide
alternatives. 

“My clients always come to me for
advice because they know I value the
relationship we share."

Although Covid-19 affected Fortis
tremendously, it is living up to its name.
Not only is Burger looking to train interns
from NUST and UNAM to be work-ready
but also, they will launch an app that will
revolutionise the HR space and the way
vacancies are advertised in Namibia
through Vacancy Hub Namibia. 

Follow the Principle Consultant of Fortis
Tewis Burger on LinkedIn and/or Facebook
to gain knowledge and keep up with their
excellent work!

P A G E  F O U R T E E N

“The level of
confidentiality I

adopt in my work
gives my clients

peace of mind and
they give me the one

thing I value most,
trust.”

 

http://www.linkedin.com/in/tewis-burger-5b7557a7
http://www.facebook.com/fortisbusinessconsulting
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Owner of Aquablitz
He is currently working for the Kunene Regional Council as a Control
Administrative Officer (CAO) in the Khorixas Constituency Support Office. As the
head of administration, he supervises and ensures excellent administration,
finance/budgeting, procurement, stock-taking, fleet Management. With 13
years of administrative experience, a recent Postgraduate Diploma in Project
Management, enrolment into the NBS PMP Boot camp, and the goal to join the
elite group of Certified PMP’s in Namibia, he aspires to expand his business to
the rest of Namibia within the next three years.

P A G E  F I F T E E N



After many years of designing a business thought, he decided to open a water purification
enterprise in Khorixas. The enterprise has the brand “Aquablitz – Whets Your Thirst”, under
the registered mother company Venah Trading Enterprise CC. Aquablitz offers
fundamental services to its community in Khorixas and broader Kunene Region inhabitants
by providing purified water (refillable), purified ice cubes, and branded-bottled water.

When asked where he drew the inspiration to start his business, Richter responded by
saying,

P A G E  S I X T E E N

"As much I am educated, I felt I can not just invest my intellectual capacity and
expertise into government work only. There was to invest my knowledge into a
sustainable business for myself and my family. I always wanted to provide a service
of note, therefore, I knew I had to provide an essential service with multiple health
benefits. I prioritized the health of my community, instead of duplicating existing
business models such as grocery shops and shebeens."

As a key member of the middle management team of the Council since 2007, he decided to
capitalize on the legal provisions of the Republic of Namibia and to align his business
operations with the Harambee Prosperity Plan, NDP 5, and ultimately Vision 2030.

Charlton Richter is a good example of one who feels obliged to set good examples for the
growing society. He says, that one must dig deeper and find avenues of sustainable
business opportunities.

"I can assure you that there are so many untapped business opportunities in
Khorixas."



N I K H I T A  
W I N K L E R
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We caught up with social entrepreneur and creative, Nikhita Winkler, to find out about
her journey as an artist and businesswoman. Her story is a how-to for all budding
entrepreneurs.

The Founder and Director of Nikhita Winkler Dance Theatre was raised by a single mother
who taught her to shoot for her dreams, and to live life with no regrets. “I come from a
Queendom of mixed-race Bantu Women. Strong, independent and beautiful women.” As a
result of this upbringing, Nikhita has come to value bravery and freedom. She believes that
in order to experience all that life has to offer, it is necessary to take risks. This happily
coincides with her love of dance. “I dance to heal and feel the beautiful love and connection
of all that is life.” It is no surprise then, that her first business venture is a dance theatre.
The theatre currently aims to bridge the gaps in dance teaching in Namibia and transform
local communities into body-conscious spaces. 

Nikhita started to visualize owning a dance theatre when she was in high school and it
became her life's goal. She went on to study dance and neuroscience in the US on a full
scholarship for four years. After graduating with honours in 2015, she returned home to
Namibia to start building her dream. For this entrepreneur, success lies in readiness to take
action, not in good fortune: “I don't consider myself lucky, I consider myself ready to grab
opportunities.” It was this mindset that enabled her to get a head start from the outset. She
had no capital, so she needed to find another way to finance her plans. At the time, many
other dance schools were filling up, and applications were being turned away. Spotting an
opportunity, Nikhita contacted rejected applicants and charged for every registration, and
the Nikhita Winkler Dance Theatre was born. Charging appropriate fees is a challenge for
many creative people and entrepreneurs when they first set out, and Nikhita was no
exception. However, by reflecting on the value of her education and the experience she
had gained as a Lecturer in Dance and Choreography for the College of the Arts, she was
able to confidently put a price on her knowledge and skills. 

Following the wisdom of the African proverb, ‘If you want to go fast, go alone, but if you
want to go far, go together’, Nikhita leveraged the support and guidance of the people
around her. “I've come to understand that at the core of business is relationships. I could
have never made it without my network.” In fact, it was by reaching out to her first
employer, a gym owner, that Nikitha was able to find the space she needed to set up her
dance theatre. 

P A G E  E I G H T E E N
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“Life is not about waiting for the storm to pass. It's about learning to dance in the
rain.”



Following the wisdom of the African proverb, ‘If you want to go fast, go alone, but if you
want to go far, go together’, Nikhita leveraged the support and guidance of the people
around her. “I've come to understand that at the core of business is relationships. I could
have never made it without my network.” In fact, it was by reaching out to her first
employer, a gym owner, that Nikitha was able to find the space she needed to set up her
dance theatre. 

In her various roles as educator, influencer, choreographer and mentor for women and
children, Nikhita relishes the challenges she encounters, seeing them as opportunities to
grow, both as an individual and as a brand. As well as having a passion for what you do,
being willing to take risks, leveraging networks and jumping on opportunities when they
arise, entrepreneurs need to be resilient and persevere in the face of setbacks. It took
Nikhita two attempts before she was able to successfully open her school. Embracing the
principle of trial and error, she learned about business by doing it. “I learn from doing and
failing and most importantly, I learn from overcoming one obstacle after another.” 

The COVID-19 pandemic initially hit Nikita’s business hard, with a 50% loss in student
numbers and complete loss of performance opportunities, but it is now surviving better
than expected. The crisis highlighted the strengths and weaknesses of the business, and
forced the team to rethink its purpose and redesign its strategy. 2020 taught Nikhita the
power of collaboration and the critical importance of having multiple streams of income for
business sustainability. 

“The pandemic taught us that in every war lies opportunity, and especially as artists, we
have the gift of creativity. Ultimately, ‘life is not about waiting for the storm to pass. It's
about learning to dance in the rain’. So, we never stopped dancing.”

Like many entrepreneurs (and appropriately for a dancer!) Nikhita does not stand still for
long. She is constantly on the lookout to scale her business to the next level, and to
understand how it is of service to society. Although she is currently operating in the
education, arts and culture space, she plans to expand into the clinical field in a few years,
and become a movement therapist. 

The Nikhita Winkler Dance Theatre is operating through online teaching completely. We
train women and children from the age of 3 years. We offer private classes, team building
experiences, performances, workshops and training for dance teachers. Our contact
details are: info@nwdt.dance / 0811400996/ @nwdancethetare (social media). 

P A G E  N I N E T E E N
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Christine Kaengurova has been a general assistant at the Namibia Business School since
2015 and also runs her own cleaning company, Chrissy’s Spring Cleaning Services CC. She
is living proof that tenacity and hard work can pay off when you invest in your skills.

Chrissy’s talent for cleaning began when she was just a young girl. She recalls how she used
to wake up at 5 am most mornings to clean the house to her mother’s exacting standards.
This turned out to be the perfect training for what was to become a blossoming family
business. Now a loving wife and mother of five, Chrissy still has time to pursue her passion.

It all started five years ago when she was asked to help out with some ironing. The woman
who was to become her first client contacted Chrissy after her usual helper fell ill and the
chores began to mount up. She gave Chrissy a laundry basket full of clothes before
heading off to town. When she returned after only two hours, she was delighted to find
that all the laundry had been neatly ironed, folded, and put away.

One happy client led to another, so Christine decided to start her own company. Now she
offers services that are tailored to her customers, and she delivers them expertly with the
help of her children and husband.

Chrissy’s most recent client requested a house and yard package. As usual, the team of five
arrived at the clients’ homes with their tools and detergents, gloves, and masks. Chrissy
made sure that her team made limited contact with the client and sanitized every surface
after completing the job, in line with Covid-19 guidelines.

Covid restrictions have been challenging for Chrissy’s business, but they have also
presented an opportunity. The effects of lockdown have meant reduced orders and the
team’s health has had to come first. However, our new appreciation for hygiene and health
has increased the value of Chrissy’s services and boosted her desire to keep going. If her
business was born out of personal love for cleanliness, its future lies in the opportunity to
contribute to a safer environment for all.

Towards the end of our interview, we asked for Chrissy’s thoughts about rebuilding
business after Covid. Her response speaks to small-scale solutions to large-scale problems:
“I believe entrepreneurship is the answer. We will struggle less if I use your services and
you use mine. The solution is when we build each other up.”

P A G E  T W E N T Y - O N E

" The solution is
when we build each

other up."
 



ANABEL LOUBSER
- ANIN NAMIBIA
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As well as supplying directly to the
hospitality industry, the company has
outlets in the Namibia Crafts Centre in
Windhoek and the Trendhaus in
Swakopmund. 

Anin was hit hard by Covid, as it depends
on tourists for the bulk of its sales. The
closing of Namibia’s borders meant an
instant loss of business. Anabel adapted by
switching to the manufacture of protective
face masks, which kept the company afloat
for a good part of 2020. She sees this
opportunity as a blessing, but it also takes
good business acumen to adapt quickly in
a crisis. As she says herself, the experience
has underscored the importance of taking
risks and being flexible. It is an experience
that has built up her resilience as a
businesswoman. “I’ve had to manage
some difficult tasks in the past year, as well
as make tough decisions. As a result, I feel
more courageous now to take on new
challenges.” 

As Anabel looks to the future, she will
continue to rely on this strength, as well as
the values she lives by in her personal and
professional life: reliability, honesty and
trustworthiness. We wish Anabel, and all
the women at Anin, whose stunning
embroidery symbolises the beauty of
Namibia, every strength as they navigate
the months and years ahead. 

A N I N  N A M I B I A  I S  W E L L
K N O W N  B Y  L O C A L S  A N D
A B R O A D  F O R  T H E  B E A U T I F U L
S I M P L I C I T Y  O F  I T S  H A N D -
E M B R O I D E R E D  H O M E
T E X T I L E S ,  R E F L E C T I N G  T H E
N A T U R A L  C O L O U R S  A N D
F O R M S  O F  T H E  N A M I B I A N
L A N D S C A P E .  T H E  C O M P A N Y
W A S  S T A R T E D  3 0  Y E A R S
A G O  B Y  H E I D I  V O N  H A S E ,
A N D  I S  N O W  R U N  B Y  H E R
D A U G H T E R ,  A N A B E L
L O U B S E R .  W E  S P O K E  T O
A N A B E L  T O  F I N D  O U T  M O R E
A B O U T  T H E  O R I G I N S  O F
A N I N ,  A N D  H O W  S H E  H A S
G U I D E D  I T  T H R O U G H  T H E
P A N D E M I C .

Anin was born out of the synergy between
the hand embroidery skills of the women
in Hoachanas village and Heidi’s creativity
and love for textiles. At that time, the von
Hase family was living on their sheep farm
nearby, which is where Anabel grew up. To
this day, her love of the landscape “with its
red sand and acacia trees” is a great
inspiration to her.

It may come as no surprise, then, that
Anabel chose to pursue a degree in textile
and surface pattern design. She is
constantly inspired by her love for art and
the people she works with. “There are so
many possibilities when you’re working
with textiles. I thoroughly enjoy that!” 

Since its inception, Anin has become one
of Namibia’s most recognizable brands,
producing a wide range of home textiles,
such as bed linen, tablecloths, napkins,
gowns, scatter cushions, and laundry bags. 

P A G E  T W E N T Y - T H R E E
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- QUIETLY MAKING WAVES 
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U N I C O R N  C A K E S
A N D  C U P C A K E S  

When we think of entrepreneurs, most of
us imagine individuals who are relative
extroverts - outgoing, outspoken people
who are not shy about coming forward.
But as well as the Oprah Winfreys and the
Lazarus Jacobs, there are numerous
successful businesspeople who fit the
introvert personality type. We need only
think of international tech moguls like Bill
Gates, Mark Zuckerberg and Elon Musk to
realise that being quiet is no barrier to
success in the world of enterprise. The
subject of this edition of Women in
Business is Loide Lucas, who describes
herself simultaneously as “the shyest of
the bunch” and “a shark” when it comes
to business. So, how did this natural
introvert enter the world of business and
embark on her life as a trailblazing
entrepreneur?

Loide Lucas holds an Honours degree in
Sociology, with a minor in Clinical
Psychology. She is also the Deputy Director
of the Namibia Film School (the first and,
so far only school of its kind in the country)
and sole proprietor of Unicorn Cakes and
Cupcakes. As she says, “There are people
who wear a different hat every day, I wear
many hats in one day.” 

Unicorn Cakes and Cupcakes was not the
outcome of a carefully laid-out plan, but
the result of a string of experiences and
opportunities. 

P A G E  T W E N T Y - F I V E

Loide was initially inspired to start baking
by her parents’ frustration with off-the-
shelf cakes, which they always found to be
overly sweet. Having mastered the
creation of a moist cake with a balanced
flavour to suit their taste, Loide developed
“a constant desire to create” and was
primed to learn more about the art of
baking. One day, she answered an advert
for a baking course on Instagram, and it
wasn’t long before she had created her
own Instagram account and was posting
her own creations on it. Officially launching
on 14 February 2020, Unicorn Cakes’ first
product (a box of bedazzled Valentine’s
cupcakes) proved very popular, and
business has been booming ever since,
with a string of consistently good reviews
from happy customers.

The company now specializes in
buttercream and fondant cakes for all
occasions, cupcakes of various sizes and
toppings, and their famous ‘cake jars’. As
the saying goes, ‘Necessity is the mother of
invention’, and the idea for this innovative
new product was born out of the need to
adapt. Unicorn Cakes and Cupcakes was
hit hard by Covid-19, as people who had
paid deposits for their wedding cakes had
to cancel due to the strict lockdown
restrictions. The company, therefore, came
up with the idea of making a cake in a jar
as a way of delivering the same great
quality in a safely sealed package. These
‘cake jars’ have now become Unicorn’s
signature product.



U N I C O R N  C A K E S
A N D  C U P C A K E S  

Loide is a self-confessed optimist and
lifelong learner, characteristics that have
stood her in good stead during the
pandemic. “2020 taught me to be versatile,
to constantly enrich myself with
knowledge of my industry, and to try out
what works for my business. In this way, I
am not only bettering myself as an
individual, I am also bettering my product.”
She also learned the importance of
maintaining a “rainy day fund” to see the
business through challenging times. “It is
very easy to spend but it is very hard to
save, so before you spend, save - and then
spend only what is left.” Another trait that
Loide shares with many entrepreneurs is
that she is easily bored. This restless
energy is the fuel that keeps her going. “I
like a good challenge, so when there is
silence and smooth sailing for too long, I
see it as time to find something else to do
to keep myself busy and learn.” 

For Loide, the basic principles of business
are universal, applying as much to a small
tuck shop as they do to a multi-million-
dollar corporation. For her, the financial
gains must be balanced with reputable
brand building. In the past year, she has
committed herself to developing strong
relationships with individual and corporate
clients, making sure that her brand speaks
for her in her absence. 

P A G E  T W E N T Y - S I X

“I have learnt that if
your brand is built on
a good foundation, it

does all the talking for
you”. As a result,

much of Loide’s new
business comes from
referrals by one client

to another. 

As Loide explains, she loves the feeling she
gets from seeing a customer satisfied, so
she often delivers her cakes in person. “I
make people happy so that I can feel good
about myself”. So, if you decide to try out
some of these not-too-sweet treats, you
will more than likely get to meet ‘Ms.
Unicorn’ herself!



C H A N T A L
W E H N E R T

P A G E  T W E N T Y - S E V E N



 B R O I D E O  

Embellishment is a great way to add a
unique personal twist to your wardrobe.
We caught up with Chantal Wehnert,
whose embroidered T-shirts, socks and
accessories are a refreshing departure
from mass-produced high-street fashion.

Chantal (or ‘Talli’ for short) is a multimedia
specialist, which means she is skilled in
animation, web design/coding, and graphic
design. Currently working full-time at
Prostudio, a social media agency based in
Windhoek, her side-project is growing in
leaps and bounds. She has launched five
new products in the last six months and is
busy developing more.

It all started with a little ice-cream motif
that was embroidered on a black T-shirt
that Talli bought in 2020. Inspired to try
embroidering her own art onto clothes,
she started off working by hand, but was
less than impressed with the results. That
could have been the end of the story, but
Talli was hooked, and seven months later
she had her first embroidery machine. 

The process Talli uses to both create and
execute her designs requires specialist
software and a lot of patience. First, she
designs her artwork on Illustrator. Then,
she transfers the finished design to an
embroidery software, which enables her to
convert it into stitches. 

P A G E  T W E N T Y - E I G H T

The next stage involves several rounds of
test stitching and design adjustments.
When she is satisfied with the effect, Talli is
ready to embroider her product, whether
it’s a T-shirt, sock or tote bag, or one of the
handmade pouches she makes.
Contributing to the local economy is an
important principle that Talli upholds by
sourcing her materials from Namibian
suppliers and employing Namibians in the
production process. 

Talli handles every stage of the business,
from conceptualisation to delivery.
“Effectively, I’m a designer, photographer,
social media manager, accountant and
delivery service provider.” She is a self-
confessed perfectionist, who prides herself
on her commitment and time
management. 

Having honed her skills through YouTube
tutorials, as well as a lot of trial and error,
Talli’s personal mantra is “Don’t give up!”.
She warns other budding entrepreneurs
that there are a lot of ups and downs along
the way and cautions against allowing self-
doubt to hold you back. “You have to be
open for criticism and prepared to endure
sleepless nights, doubts and financial
concerns. The effort is worth the journey!”





W A K A I T U  W E B
S O L U T I O N S  

In a village 20 kilometers from Outapi,
Filippus Shilongo was raised to appreciate
the gift of friendship and family. 

Shilongo was a friendly man who always
has a smile on face and a welcoming
greeting. He is naturally an introvert but he
loves having friendly debates about any
topics, from the weather to the Fourth
Industrial Revolution. As a family man, he
prioritizes his wife and children and as a
businessman his clients come first. 

When Shilongo thought of starting his own
business he was driven by the thought of
improvement. As a web development
professional working with many years of
experience gathered by working for other
companies, he wondered how web
solutions could be offered more excellently
and at a more affordable price. Initially it
started only as a thought but as time went
by the inefficiencies he witnessed and lofty
prices pushed him to register and open
Wakaitu Web Solutions. 

P A G E  T H I R T Y

As an expert in his field, it was natural to
venture into the Web Solution business.
However, his real motive was rooted in the
values he learned at his village, his home.
He was taught and he truly believes that
the best one can do is to “want good things
to happen to other people”. The habit of
wishing others well translated into the
values Wakaitu Web Solutions remains
true to. Shilongo is aware that many clients
they work with are given an opportunity to
achieve their goals at a lower price. 

Not only does Wakaitu strive to give their
customers excellent service, they also an
unsaid ‘don’t say no’ policy. In other words,
it is vital for the team to thoroughly assess
a proposal received from a client, before
responding by saying, “No we cannot do
this or that.” The hunger for excellence in
his team members who had the right
mindset and skillset was a challenge to
find. After various hits and miss, Shilongo
assembled the right team with a ‘can do’
attitude, Shilongo leads his team to serve
their clients as best as possible, to innovate
and strive to solve any problem. 



G I D E O N  
E N K A L I

 P A G E  T H I R T Y - O N E



I F  T H E
F O U N D A T I O N  I S
N O T  S T R O N G
T H E  B U I L D I N G
W I L L  C O L L A P S E

Many of us have dreamt of starting our
businesses. Some have journals filled with
plans and magazine cut-outs, while others
build Pinterest boards and take every
opportunity to share their dreams with
family. The business hero in this story
dreamt and he took action, at the tender
age of 18.

Gideon Enkali describes himself as a
hardworking person. And he needed to be
in order to start his business. After
completing his secondary school in the
northern part of Namibia, he relocated to
the capital to further his studies. Naturally,
he opted to get a qualification in a field he
has always been interested in – civil
engineering. 
 
In the second year of his studies, he was
inspired to follow in his brother's footsteps
and start a business. Although his brother
owned a car cleaning business and
succeeded in his endeavour, Enkali
decided to take the route he felt most
comfortable in. 

P A G E  T H I R T Y - T W O  

He fondly recalls how easy it was to delve
into Civil engineering but that excitement
was tested when he got his customer. At
the time, he was a recent graduate and he
had no experience in running a business,
so the task to renovate an entire house in
Windhoek, manage his workers, and
deliver on time was overwhelming. It was
through that experience that he realized
how difficult running a business was going
to be. But instead of stopping him, the
challenges propelled him forward. 
 
Initially, Enkali focused on building the
brand of his company by delivering high-
quality work at all times. Then, he decided
to lend a helping hand by starting a charity
with a friend to give back to his
community. Now with the global
pandemic, he is willing to go long distances
to ensure his business continues to deliver
excellent work and to continue helping the
less fortunate. 

 

“Be passionate.”



Burger, Tewis
•Cell: +264 81 383 5888 

•Office: +264 85 295 0157
•E-mail: tewis@fortisbuscon.com 

•LinkedIn: http://www.linkedin.com/in/tewis-burger-5b7557a7 
•Facebook: www.facebook.com/fortisbusinessconsulting

 
 

Enkali, Gideon 
•Cell: +264 81 823 0285

•E-mail: peyogideon@gmail.com
•Facebook: https://www.facebook.com/Peyoconstruction

 
 

Haihambo, Eben 
•Cell: +264 81 643 5972

•E-mail: eben@brandfontein.digital 
•LinkedIn: https://www.linkedin.com/company/brandfontein/

•Website: https://www.brandfontein.digital/
 
 

Kaengurova, Christine
•Cell: +264 81 753 5533

•E-mail: marketing@nbs.edu.na
 

Kandongo, Efraim
•Cell: +264 81 203 5265

•E-mail: info@passadesign.com
 

Loubser, Anabel
•Cell: +264 81 6294980

•E-mail: info@anin.com.na
•Facebook: https://www.facebook.com/casaanin 

 
 

Lucas, Loide
•Cell: +264 81 617 0205

•E-mail: loidellucas@gmail.com
•Facebook: https://www.facebook.com/Unicorn-Cakes-Cupcakes-061-

101818811436786
 
 
 

C O N T A C T  D E T A I L S

P A G E  T H I R T Y - T H R E E

mailto:tewis@fortisbuscon.com
mailto:tewis@fortisbuscon.com
http://www.linkedin.com/in/tewis-burger-5b7557a7
http://www.facebook.com/fortisbusinessconsulting
mailto:peyogideon@gmail.com
https://www.facebook.com/Peyoconstruction
https://www.facebook.com/Peyoconstruction
mailto:eben@brandfontein.digital
mailto:eben@brandfontein.digital
https://www.linkedin.com/company/brandfontein/
https://www.brandfontein.digital/
mailto:marketing@nbs.edu.na
mailto:info@passadesign.com
mailto:info@anin.com.na
mailto:info@anin.com.na
https://www.facebook.com/casaanin
mailto:loidellucas@gmail.com
https://www.facebook.com/Unicorn-Cakes-Cupcakes-061-101818811436786


Nuunyango, Taimi
•Cell: +264 81 701 4473

•E-mail: taminuunyango912@gmail.com
•Instagram: https://www.instagram.com/taimi_nuunyango/
•Instagram: https://www.instagram.com/makeupbytaimi/

 
Oosthuizen, Adel

•Cell: +264 81 124 5301
•E-mail: adel@futurefemales.co

•Facebook: https://www.facebook.com/futurefemaleswindhoek
 

Richter, Charlton
•Cell: +264 81 701 4473

•E-mail: charlton.richter@gmail.com
•Facebook: https://www.facebook.com/Aquablitzkhorixas

 
Shilongo, Filippus

•Cell: +264 81 385 4264
•E-mail: webdev@wakaitu.com

•Facebook: https://www.facebook.com/wakaitu/
 

Wehnert, Chantal
•Cell: +264 81 701 4473

•E-mail: talliwehnert@gmail.com
•Instagram: https://www.instagram.com/broideo/

 
Winkler, Nikhita

•Cell: +264 811 400 996
•E-mail: info@nwdt.dance

•Facebook: https://www.facebook.com/nikhita.winkler
•Facebook: https://www.facebook.com/nwdancetheatre/
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•Telephone: +264 61 413 500
•WhatsApp: +264 816 587 773

•E-mail: marketing@nbs.edu.na
•Facebook: https://www.facebook.com/namibiabusschool

•LinkedIn: https://www.linkedin.com/company/namibia-business-
school/ 
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